This paper aims to analyze the validity of a quantitative instrument to identify what attracts someone to volunteer work, as well as what makes them stay and what makes them quit such an activity. The theoretical framework lists aspects related to volunteer work, which is followed by a discussion on models of analysis of volunteer motivation. As to the objectives, this research is descriptive, since it presents the analysis of the validity of a quantitative instrument that seeks to understand and describe the reasons for volunteering at the Pastoral da Criança, a Brazilian NGO. This instrument is based on theoretical ideas by Souza, Medeiros and Fernandes (2006) . Reliability -Cronbach's Alpha -reached values between 0.7 and 0.8. Regarding Kaiser-Meyer-Olkin measure of sampling adequacy a good index was also obtained: 0.74. Despite the good results of reliability and sampling adequacy of factor analysis, none of the variables resulted in the expected combination, namely: indicators versus profile. It is necessary to improve the semantic meaning of certain factors, or even increase the number of indicators so as to generate additional correlations among them. 
INTRODUCTION
Consider these figures: 63.4 million people in the USA. Another 56.5 million people in Japan; around 8.1 billion hours worked in the USA and 7.2 billion in Japan; in financial terms, around 169 billion dollars in the USA and 150 billion in Japan1 (CORPORATION FOR NATIONAL AND COMMUNITY SERVICE, 2010; HADDAD, 2010) . Despite being statistics and figures related to volunteering in the USA and Japan, these values alone are greater than most world economies.
In Brazil, the numbers are also robust: about 19.7 million volunteers (IBGE, 2010) which, following the same logic of the above calculation, reach 2.5 billion hours of work and generate about 52 billion US dollars.
These numbers demonstrate the importance of volunteer work in the world. Although it is run on a voluntary basis, this kind of work has been influenced in the same way that paid work has. Today, the work market (paid or unpaid) and work relations are affected by a series of changes, which include phenomena such as globalization, internationalization of financial markets, flexibility of labor relations, restructuring of production, technological innovation, increased competition among countries and/or within a country (local), among others. In response to various types of social problems resulting from crises, structural and/or circumstancial, organizations that provide social assistance through volunteer work have been specially strengthened. These organizations have implemented social policies that were once exclusive to the State, which, in turn, is weakened by its funding crisis and the simultaneous intensification of market relations. In a context characterized by inequalities, precarious work, unemployment, among other phenomena, the development of social organizations puts continuous pressure on the ills generated by the current system.
It is interesting to note that social organizations have presented evidence that does not free them from the factors that influence work. Social organizations have also suffered from lack of resources and, in special, shortage of staff. Bussell and Forbes (2002) in Europe, and Gaskin (1998) in the USA, point out a drop in the number of volunteers. At local level, Cavalcante (2005) , in a similar research context carried out in thirteen NGOs in the city of Natal (capital city of Rio Grande do Norte, Brazil) found a high turnover of volunteers: about 62.34% of the volunteers in NGOs remain for up to two years, as seen on the chart.
Chart 1 -Time of work in NGO
Source: Cavalcante (2005) Given this scenario, the need to recognize the reasons that lead an individual to volunteer and remain in this activity may have relevance both in the academic and organizational level.
To the academy, this paper is the first step to construct a quantitative instrument to As for organizations, this study can help reflect on the field of social organizations, specifically in relation to volunteer management, because, as was already mentioned, these institutions have experienced difficulties in recruiting and retaining their volunteers.
Therefore, this paper will attempt to know if this instrument, applied quantitatively for the first time, can identify the reasons for joining, staying and quitting nonprofit organizations, as well as volunteers' expectations towards it. The organization chosen to be the environment for this research was Pastoral da Criança -a Brazilian NGO -, for it gathers nearly 240.000 volunteers, but also because of the high degree of turnover among their volunteers.
This text follows this structure: in the next section, some aspects related to volunteer work are presented, which is followed by a discussion on models of analysis of volunteer motivation. Then, the methodological attributes applied to research are discussed. The data collected and the findings of this study are content of the next topic. Finally, the conclusions on the analysis developed and the references which supported the theoretical and methodological structure of this research are presented. According to Shin and Kleiner (2003) 
PASTORAL DA CRIANÇA

Motivation for Volunteer Work
People who It is reasonable to say that a major reason for volunteering is to do something whose main goal is to benefit the community. Altruism and solidarity are evident as well as other important points such as belonging and developing interpersonal relationships, skills and expertise, gaining recognition and appreciation, and reaching fulfillment as an individual.
It was based on discussions such as these that Souza, Medeiros and Fernandes (2006) developed the model of the 5A's, by which they drew up a hierarchy of values related to volunteer work, defined at each level by the distinction of the value of the action and attitudes of the individuals. On the 5A's proposition of Hierarchy the following levels are covered: 
Amiable
Includes reasons related to the subjective evaluation of contribution to social welfare and the unfortunate, in special, in a friendly perspective, where the volunteer feels himself sharing something of his own with someone in a given organizational space;
Adjusted
Gathers reasons of a specific form of social improvement not centered on crucial or distressing issues, but those that somehow convey the feeling of being at the same time promoting himself and the life of the receiver in a group interaction; Astute Gathers reasons centered on the feeling of privilege, status and protection; the volunteer is interested in the construction and projection of his self-image or self-promotion to individuals and communities. It is a position focused on the self, thus selfish by essence.
Source: Compiled by the author
The reasons range from the highest levels, focused on altruism, to the lowest, selfish, level.
Besides subjective reason, different and complementary degrees of substantive and instrumental rationality are related to the types of volunteer work, as suggested in Chart 3. It is therefore an exercise focused on organizational behavior that may be intended for retro feedback of management processes of voluntary action, involving the stages of recruitment, selection, training and organizational development.
METHODOLOGY
As to the objectives, this research is descriptive as it presents the analysis on the validity of a quantitative instrument that seeks to understand and describe reasons for volunteering in the Pastoral.
The instrument used in the process of data collection is based on theoretical ideas by Souza, Medeiros and Fernandes (2006) and is divided into four sections, each one of which attempting to determine the profile of the volunteer -Altruistic, Affectionate, Amiable, Adjusted and Astute -on the grounds of the reasons related to -joining‖, "staying" and "quitting", as well as "expectations", with answers ranging from "strongly disagree" to "strongly agree".
The instrument used was constructed based on analysis carried out on the results obtained in the first phase of a research aimed to know the characters of volunteer work. This initial phase was qualitative and outlined the reasons (joining, affiliation, quitting), expectations and difficulties faced by volunteers. As a research strategy, a group interview was carried out.
The qualitative phase of the research was conducted among the population of volunteers of Pastoral in the districts of Ponta Negra (South Zone), Gramoré (North Zone), Planalto (West Zone) and Lagoa Nova (East Zone), in the capital city of Rio Grande do Norte, where 28 volunteers were interviewed. In that study, it was identified that the ultimate goal of the volunteers would be to promote the welfare of others, of the community and society; they were less concerned, therefore, with their own benefits and interests.
The results of the qualitative phase generated a number of reasons for joining, staying Seeking then to validate this instrument, the data were manipulated through the application of exploratory factor analysis, which is a statistical technique that attempts to identify the level of aggregation that occurs between variables or items in a research (HAIR et al., 1995) , that is, in how many latent variables (dimensions) the items in a scale are grouped.
In this study, the analysis had the following characteristics: 
RESULTS
At this stage the results of the analysis carried out will be presented, in order to assess the validity of the instrument created to identify the profiles of volunteers at Pastoral. Initially, the reliability and factor analysis tests will be presented, then the factor matrix for each variable: joining, staying, and quitting, as well as expectations.
Reliability and Adequacy of Factor Analysis
Here are the results of reliability and Exploratory Factor Analysis for the four variables. Initially Table 1 Source: Research data (2010) The factor analysis carried out by use of the method of main components showed that three factors explain the "joining", two explain the "expectations" and "staying" and four explain the "quitting", extracted with eigenvalue higher than 1.
Moreover, the explanation of each reason was always below 60%, reaching about 45%
for the "expectations". -Quitting‖ had the greatest explanatory power, reaching 57%. This means that these factors lose between 40% and 55% of the explanatory power of the "reasons"
and "expectations" of the volunteers at Pastoral. Hair et al. (1995) points out that in social science it is common to consider 60% of the variation as satisfactory (in natural sciences, minimum values are at least 95%); however, this value was not reached.
Then, Table 3 shows the matrices with respective generated factors and factor loadings. ,769
I joined Pastoral to participate in tours, parties and make friends.
,663
I joined Pastoral to feel good.
,649 I joined Pastoral to bring knowledge to those who are assisted. ,606 I joined Pastoral because I was curious. The first two did not have pure grouping, for they joined indicators with common characteristics: despite being classified as "personal" reasons, they include statements with organizational content, such as "I would leave if there were changes in the operating structure of Pastoral‖. Similarly, the phenomenon repeats itself in the factor that was classified as "organizational" with "personal" indicators.
The following is a chart showing a summary of the number of factors and characteristics of each reason. This study aimed to present the results of validity after the first application of a quantitative instrument that aims to identify profiles of volunteers at Pastoral.
In this context, this instrument shows evidence that it is able to identify and differentiate profiles of volunteer workers in this area, since it has achieved good rates of reliability and adequacy of factor analysis. It has also reached results similar to those of studies carried out in Brazil and abroad. It should be noted that in Brazil, most studies use qualitative analysis, which can increase the importance of this instrument.
However, much remains to be done. Although we have been able to identify altruistic and selfish attitudes of volunteers in a satisfactory manner, the development of this instrument does not seek to be able to classify these attitudes in two distinct poles -egoism versus altruism -but in five, trying to prove what Souza, Medeiros and Fernandes (2006) devised.
In this sense, this study provides some directions. Firstly, there is a need to improve the semantic meaning of certain factors, or even increase the number of indicators so they can generate some correlation among them. The same must be done with the factor "expectations", for indicators with smaller loadings, of altruistic sense, can be grouped with others of selfish sense, or perhaps with other altruistic indicators, so that they can create other factors.
Secondly, improve the meaning of the indicators, especially in the grounds of "staying" should be another task, because the two factors created gathered altruistic and selfish indicators. In addition, four factors emerged in the grounds of "quitting", which were not conceptually anticipated. Therefore, understanding this evidence, could be another gap to be filled.
Therefore, it is recommended that further reviews of the literature on motivation in voluntary work be carried out, seeking conceptual foundations for the construction of new indicators and/or improvement of the semantic meaning of those used in this research, thus, refining this instrument for new application and new factor analysis, so that the statistical validation of this instrument may be possible.
